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Jens C. Hennig, VP-Operations • GAMA

Jens Hennig is responsible for GAMA’s policy and activities for safety, security and operations. He is 
GAMA’s primary staff person on ATC modernization and issues affecting manufacturer flight operations 
in the national airspace system.
His engagement in policy and rulemaking committees covers a range of areas including ADS-B, air traffic 
management, landing and takeoff performance, and rulemaking cost analysis. He also managed the work 
of the Part 135 / 125 regulatory review. In Europe, Jens has provided policy guidance through the JAA 
OST and EASA’s SSCC Flight Standards Subcommittee since its formation. Mr. Hennig works to promote 
the FAA's General Aviation Joint Steering Committee as essential to advance GA safety including turbine 
airplane operations and training for advanced avionics. He also provides technical analysis to GAMA's 
legislative team for advocacy on Capitol Hill as it relates to ATC modernization and funding.
Originally from Örnsköldsvik, Sweden, he holds a Master of Business Administration in Aviation and a 
Bachelor of Science with honors in Aerospace Engineering from Embry Riddle Aeronautical University.

David Velupillai, Marketing Director-Exec. & Private Aviation • Airbus

David Velupillai began his career in the design office of Hawker Siddeley Aviation at Hatfield, where 
he worked on aircraft such as the British Aerospace 146. He then joined Flight International magazine 
in 1978, where he became Technical Editor, reporting widely on new airliners, avionics, engines and 
spaceflight. In 1984 he joined the Airbus Press Department in Toulouse, where he had the opportunity 
to share in, and communicate on, the birth and evolution of all of the modern Airbus airliner family. He 
transferred to Airbus Executive & Private Aviation in 2006, and is now responsible for the worldwide 
marketing of corporate jet versions of all Airbus jetliners, from the A318 to the A380.

He holds a Bachelor of Science degree in Aeronautical Engineering from Bristol University in the UK.

Charles Colburn, Director of Marketing • Boeing Business Jets
Charles Colburn is the Director of Marketing for Boeing Business Jets, a joint venture established by The 
Boeing Company and General Electric Co.  He was named to this position in July 1996 at the inception 
of Boeing Business Jets.  He is responsible for all aspects of marketing for not only the BBJ family of 
airplanes but all Boeing airplane models sold for private, corporate and government VIP use.

Previously, he was a regional director of Product Marketing for Boeing Commercial Airplanes.  During his 
four years in commercial airplane marketing, he provided sales and marketing input to the various Boeing 
airplane program divisions, including the initial development of the BBJ. 

From 1983 to 1992, Mr. Colburn was a manager in Flight Operations Engineering.  His organization 
provided technical flight operations assistance, training, and manuals in support of all Boeing Commercial 
airplane models for airlines.

Mr. Colburn holds a bachelor’s degree from the University of Colorado in aeronautical engineering.  

Guillaume Gasparri, President • ATR North America
Guillaume Gasparri, an engineering graduate from ENSIETA (Ecole Nationale d’Ingénieurs des Etudes et 
Techniques d’Armement), previously worked for Eurocopter as the Vice President of Sales in the Southern 
Asia region. Prior to that, Gasparri worked for EADS International as the General Manager of the EADS 
India Liaison Office, participating to ATR successes in India. Guillaume spent 15 of his 23 years in 
aeronautical experience living in Asia working for EADS, and also operating as a Managing Director 
within the Thales International Offices.
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José Ricardo Rego, Market Strategy Senior Manager-Executive Jets • Embraer

José Ricardo Rego has been in the aerospace industry for 11 years. Most of his career has been spent 
at Embraer, where he is currently responsible for managing Executive Aviation market surveys and 
analyses, market forecast and marketing planning. He also leads sales support analyses for executive 
aviation prospective fleet customers. He formerly served as Corporate Planning Specialist, contributing 
to Embraer's corporate strategies planning and market assessments.

Mr. Rego holds a degree in Manufacturing Engineering from Federal University of Sao Carlos, Brazil, 
and a Master of Science degree in Marketing Management from Cranfield University, UK.

Jean-Guy Blondin, Director-CRJ Programs • Bombardier

Jean-Guy Blondin and his team are responsible for overall program strategy, governance, business and 
work statement management for the entire CRJ Series family of regional airliners.

Mr. Blondin has been with Bombardier for 19 years.  He joined the CRJ Series team in a Marketing 
Support role and was involved in the CRJ 100/200 sales to launch customers Lufthansa CityLine and 
Comair.  In 1996, Mr. Blondin was promoted to lead the Customer Engineering function of both the 
CRJ Series and Dash-8 product line.  In 1999, he joined the Program Management team, specifically 
responsible for the CRJ 700 Program.. The CRJ900 Program launched in 2001.  Finally, the CRJ200 
Program responsibility was added in 2004 to ensure complete alignment with the CRJ700/900 series 
from a program management perspective.

Mr. Blondin holds a Mechanical Engineering degree from McGill University in Monreal.

John S. Buckley, VP-Business Development • SuperJet International

John Buckley is Vice President Business Development in North America for SuperJet International.  
SuperJet International is a joint venture between Sukhoi Holding and Alenia Aeronautica charged with 
the sale and marketing of the SSJ 100-95 in the Americas, Europe, Pacific Rim and Africa.  SuperJet 
also provides the worldwide engineering and product support for the SSJ 100-95 which is on schedule 
for Russian certification in December and European certification in June 2010.  SSJ 100-95 aircraft have 
already flown over 1000 hours during the test and certification program.

Prior to working with SuperJet Mr. Buckley was VP-Sales for ATR North America and was with that 
organization for over 20 years.  ATR is  50% owned by Alenia Aeronautica while SuperJet is 51% owned 
by Alenia Aeronautica.

He holds a degree in Business from the University of Southern California and an MBA from Shenandoah 
University.

M. Barry MacKinnon, Director of Market Development • Bombardier Business Aircraft

After over two decades of experience in the airline sector at Bombardier Regional Aircraft (later 
Bombardier Commercial Aircraft), Barry MacKinnon joined Bombardier Business Aircraft in December 
2008. As Director of Market Development, his team is responsible for market research, forecasting and 
strategic planning for Bombardier’s market leading Global, Challenger and Learjet families of business 
jets.

He originally joined Boeing deHavilland as airline analyst in 1986 and then Canadair’s Regional Jet 
Division in 1991. He worked in areas of increasing responsibility at Bombardier’s Regional Aircraft 
division from 1992 to 2008. He has been involved with industry associations including the Regional Airline 
Association (RAA), European Regions Airline Association (ERA) and others over his career in the airline 
sector.

A native of Halifax, Nova Scotia, Mr. MacKinnon is a graduate of Dalhousie University and a post-
graduate of Loughborough University, U.K., where he studied Airport Planning and Management.
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Paul F. Foley, Executive VP and COO • Mesa Air Group

Paul F. Foley was appointed Executive Vice President and Chief Operating Officer, Mesa Air Group in 
October 2008. Prior to joining Mesa he was President and Chief Executive Officer of MAIR Holdings 
Inc. where he served on the Board of Directors and on the Executive and Safety Committees. He was also 
President and Chief Executive Officer of Mesaba Aviation and Chairman & Chief Executive officer of Big 
Sky Airlines.

Mr. Foley began his career in June of 1974 with American Airlines. He has held a number of executive 
level positions in airline and airline related industries including Atlas Air, Continental Airlines, LSG/
Sky Chefs and as Chairman of the Board for the Regional Airline Association. His broad and successful 
background includes a variety of assignments including acquisitions and start-ups, throughout the United 
States, Europe, South America, and Southeast Asia.

Mr. Foley holds a Bachelor of Science degree from Cornell University and an (MBA) from The Edwin L. 
Cox Graduate School of Business at Southern Methodist University, Dallas, Texas.

George Hamlin, President • Hamlin Transportation Consulting
George W. Hamlin, President of Hamlin Transportation Consulting and previously Managing Director 
at ACA Associates has more than 35 years of experience in the commercial aviation and aerospace 
industries. His previous experience includes senior consulting positions at Global Aviation Associates 
(now InterVistas-ga2), MergeGlobal and Morten Beyer & Agnew. His advisory expertise includes 
specialization in transport economics, marketing and strategic planning, aircraft requirements/fleet 
planning, economic analysis and forecasting for both passenger and cargo operations.

Prior to Global Aviation Associates, Mr. Hamlin was Director of Strategic Planning at Airbus Industrie of 
North America, Manager of New Business Development at Lockheed Aeronautical Systems Company, and 
Director of Schedule Planning at Texas International Airlines. Mr. Hamlin began his career in commercial 
aviation as a Financial Analyst with Trans World Airlines, in New York, NY, and later was responsible for 
the scheduling of the carrier’s freighter operations.

Mr. Hamlin holds a Master of Science degree in Transportation from Northwestern University.

John Holding, Senior Advisor • Aerion
John Holding joined Aerion in July 2008 to lead the advanced design phase of the Aerion supersonic 
business jet program. He has been in the aerospace business for over 40 years and received an M.Sc. 
from Manchester University of England in 1967.
He was previously Executive Vice President, Integrated Product Definition and Planning for Bombardier 
Aerospace. Over a 16-year period, he led the introduction of at least one new aircraft product every 
year. Mr. Holding was instrumental in creating innovative supplier partnerships and processes for the 
development and engineering of new aircraft. Among his many efforts to advance the field of aerospace 
engineering, he was a founding member of the Consortium for Research and Innovation in Aerospace in 
Quebec (CRIAQ), and was its chairman up to 2005. He is a Fellow of the Royal Aeronautical Society.
He was the 1998 recipient of the International Council of Aeronautical Sciences’ ICAS Von Karman 
award for his work in promoting international cooperation in aeronautics. In 1999, he received an 
Aviation and Space Technology Laurels Award for his outstanding achievements in the field of 
aeronautics/propulsion. In 2002, he received the SAE Aerospace Engineering Leadership Award.

Rolland Vincent, President • Rolland Vincent Associates

Rolland A. Vincent is president of Texas-based Rolland Vincent Associates, LLC, an aviation consulting 
firm.  As one of the industry’s leading market research and strategy experts, he has led a wide range of 
studies, including voice-of-the-customer research, product attribute studies, market and competitive 
analyses, and demand forecasts.
With more than 25 years of industry experience, he has been a senior strategy advisor in marketing, 
strategy, integrated product planning, and business development for some of the world’s leading aircraft 
manufacturers.  At Bombardier, he held director-level positions in airline analysis, marketing, and strategy 
within the company’s commercial aircraft, business aircraft, and fractional ownership units.  At Cessna, he 
was VP of strategic planning and new business development, with responsibility spanning the company’s 
entire product line of piston and turbine aircraft.  He began his aviation career with ICAO, where he 
analyzed passenger traffic flows and published air transport statistics for the world’s international airlines.
He has a BA and MA in urban and economic geography and MBA in international business and marketing 
from McGill University. 
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 Dr. Ron Epstein, Sr. Director-Aerospace & Defense • BofA Securities - Merrill Lynch

Ronald J. Epstein joined Merrill Lynch in 2001 as an industry analyst in the Aerospace and Defense 
sector.  He is currently a Senior Director at the firm and is the senior Aerospace and Defense Analyst 
for the Americas.  In 2008 and 2009, he has place among the top three analysts in the Greenwich Equity 
Survey.  In the 2008 Institutional Investor Survey he was identified as a “Best Up-and-Comer” and in 2009 
he ranked third for his coverage of Aerospace and Defense.  He placed second in the 2005 Institutional 
Investor Latin America Research team survey for his coverage of the Latin America Aerospace and 
Transport sector.  Prior to joining Merrill Lynch, Ron was a research scientist working in the Applied 
Aerodynamics Technology Group at the Boeing Phantom Works. During that time, he was also an 
adjunct faculty member in the Department of Mechanical Engineering at Washington University in St. 
Louis, where he taught courses on Fluid Dynamics and Control Systems. Ron completed his MBA with 
honors from the Wharton School at the University of Pennsylvania. He also holds a Ph.D. in Mechanical 
Engineering from Duke University and a BA with highest honors from Skidmore College. 

Richard Schuller, President & CEO • Schuller Aerospace Services International

Rich Schuller launched his own company, Schuller Aerospace Services International, Ltd., an international 
aviation management advisory and consulting business in 1999. The company has successfully performed 
projects supporting aviation litigation, business development with large and small enterprises, recruited 
and placed executives, purchased/and sold turbine engines. He is a seasoned veteran of the aviation 
industry with over five decades of diversified operational experience.  His career spans numerous 
responsible management positions in Business Development, Service Sales, Customer & Product Support, 
Aircraft Sales & Marketing, Aircraft Operations and Maintenance-Modification-Completions with OEM’s, 
Service Providers and Aircraft Sales Distributors. 
He developed his versatile and diversified base of knowledge and proficiency in aviation with Beckett 
Aviation & Youngstown Airways, Wright Airlines, Israel Aircraft Industries, Atlantic Aviation, AiResearch 
Manufacturing Co., Garrett Turbine Engine Company, AlliedSignal Aerospace, Alliance Engines and 
Standard Aero. 
He holds a degree in Aerospace Technology from Pittsburgh Institute of Aeronautics.

Dr. Kevin Michaels, Principal • AeroStrategy
Kevin Michaels, AeroStrategy LLC partner and co-founder, has 23 years of industry experience and has 
conducted consulting engagements for leading aviation and aerospace companies across the globe. He has 
expertise in the aerospace original equipment manufacturer and maintenance, repair and overhaul sectors, 
strategic planning and industrial marketing. Previously a principal with The Canaan Group and director 
of strategic development with Rockwell Collins Government Systems, Mr. Michaels began his career as a 
project engineer with Williams International.

He holds a bachelor of science degree in aerospace engineering and a master of business administration 
degree from the University of Michigan, as well as master of science and doctor of philosophy degrees 
in international relations from the London School of Economics. He manages the AeroStrategy North 
American office in Ann Arbor, Michigan.

John W. (Jack) Olcott, President • General Aero Company
John W. (Jack) Olcott began his career in business aviation with an aviation management company located 
in the New York City area, earning the position of vice president.  As Vice President-Corporate Development 
and Principal Investigator for a high-tech consulting firm located in Princeton, NJ, he obtained and managed 
flight mechanics contracts issued by NASA and private industry.

In the early 1980s, he achieved the position of Editor and Publisher of Business & Commercial Aviation 
magazine and Vice President within McGraw-Hill's Aviation Week Group before being recruited as President 
of the NBAA in 1992.  During his tenure, the Association doubled its Membership, tripled its annual revenue 
and quadrupled its uncommitted funds balance. 

He also served on NASA and FAA technical advisory committees as well as on several Blue Ribbon committees 
dealing with aviation policy issues.  He also served as Industry Co-Chair of the General Aviation Joint Steering 
Committee of FAA's Safer Skies Program from its inception until his retirement from NBAA, and he was 
on the Board of ARINC from 1997 to 2003.
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Gad Bernea, Founder & President • FlyMiwok
Gad Barnea, founded FlyMiwok (then Miwok Airways) to develop a consistent, sustainable and profitable 
business model for the on-demand air-travel industry based on innovative technology and advanced 
revenue management algorithms. He has more than 17 years experience as a business executive and 
software entrepreneur in areas of technology management, general management and marketing. He is 
also an experienced commercial pilot, published aviation writer and a former Israeli Air Force air traffic 
controller.

Mr. Bernea served as Director of Technical Business Development and VP, Product Marketing at 
GigaSpaces, Inc. He was also CEO of ZebraZone, Inc., a software company specializing in high-
availability solutions for mission-critical businesses and prior to that was founder and CTO of Manna 
Network Technologies. His 1st startup was Éditions Musicales Européennes, in Paris, France in which he 
continues to be a director.

 E.W. (Ed) White, Director, Marketing-Propulsion Systems • Honeywell
Ed White is responsible for Honeywell's product and technology roadmaps into new engines, the latest 
being the HTF7000, HTS900, HTF10000 and many others. He is also involved in Honeywell's Forecasting 
& Strategic Planning/M&A activities. He has been with Honeywell since 1985.

Mr. White has 41 years experience in the jet engine/aerospace industry. Previously working for 
AlliedSignal, he led company marketing efforts into the acquisition of Textron Lycoming Gas Turbines, 
the launch of the new generation TFE731-20/40/50/60 engines, the CFE738 and F124/F125joint ventures 
and various other M&A activities. He also worked for Pratt & Whitney Canada from 1968-1984.

He has a degree in Mechanical Engineering & Aerospace from University of Toronto, and an MBA from 
McGill University.

 Scott E. Ashton, Chief Commercial Officer • Gama Aviation
Scott Ashton is Chief Commercial Officer for Gama Aviation Inc. where he manages the company’s 
Aircraft Management Services Group, the Aircraft Charter Services Group, Aircraft Sales and Acquisition 
transactions, and Consulting.  Mr. Ashton brings over 20 years of aviation experience to Gama, with an 
extensive and diverse background that includes aircraft finance, sales, business development, marketing, 
and engineering.  Mr. Ashton developed his aviation background with industry leaders GE Capital 
Solutions - Corporate Aircraft as Chief Marketing Officer, GE Aircraft Engines, Goodrich Corporation, 
and with a very light jet (VLJ) start-up air taxi company.

Mr. Ashton holds an MBA in Finance from the Lally School of Business, a Masters Degree in Engineering 
from University of Hartford, and a BSME from Worcester Polytechnic Institute.

Gerald W. Bernstein, Managing Director • Stanford Transportation Group
Gerald Bernstein has over 25 years of experience in aviation consulting. He specializes in the forecasting 
of aircraft and aircraft component sales, competitive assessments and in enhancing the competitive 
positioning of clients within these markets.  

Prior to co-founding Stanford Transportation Group, he spent 16 years at SRI International, where he had 
both professional (project) and management responsibility for the company’s civil air transportation and 
aerospace industry projects. He was Vice President in charge of consulting activities at BACK Associates 
and Partner in the Velocity Group.  

Mr. Bernstein has a BS degree in Aeronautical Engineering from Rensselaer Polytechnic Institute and a 
Master’s from Stanford. He is past-Chairman of the National Research Council Transportation Research 
Board’s Aviation Economics and Forecasting Committee and is an instrument-rated private pilot.  Mr. 
Bernstein is frequently quoted in publications and other news media on a variety of aviation topics. 
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Brian Foley, President • Brian Foley Associates
Brian Foley is President of Brian Foley Associates, a consultancy that helps investors analyze 
opportunities in the business aviation sector and provides aerospace companies with marketing and 
management guidance.  Previously, Brian spent 20 years as Marketing Director at Dassault Falcon Jet

Mr. Foley has participated with the National Aircraft Finance Association (NAFA), the National Aircraft 
Resale Association (NARA), and is a member of the National Business Aviation Association (NBAA).  
On the Transportation Research Board (TRB) his opinions on business jet production rates including the 
Very Light Jet (VLJ) market are used by the FAA for traffic forecasts.  He is a regular speaker at numerous 
business aviation conferences, and provides updates of the business jet industry to stock analysts and 
investors.

His career began at Boeing in both engineering and marketing capacities for the commercial aircraft 
division. He holds a dual degree in mechanical and aerospace engineering from Syracuse University, as 
well as an MBA from Seattle University. 

Kumar Kumarasingham, Sr. Mgr.-Strategic Planning & Analysis • Pratt & Whitney Canada

Kumar Kumarasingam and his team are responsible for market research, forecasting, and strategic 
planning for Pratt & Whitney Canada’s engines powering the business aviation, regional airliners, and 
helicopter markets.

Mr. Kumarasingam has been with Pratt & Whitney Canada for 14 years. He has worked in Engineering, 
Quality, Finance, and Operations organizations prior to his current role.

He holds a Mechanical Engineering degree from McGill University in Montreal.

Joanna Speed, Director, Conferences • SpeedNews
When Gil and Ann Speed launched the aviation industry’s most innovative newsletter in 1979, 
they recruited their two young daughters for the production staff. Like many children of company 
founders, Ms. Speed put off joining the family business. But a few years after college, she acquiesced, 
putting to use her degree from Cal Poly State University and her focus on business and marketing. As 
SpeedNews Business Manager, Ms. Speed contributed her organizational abilities. While beginning 
her informal education in commercial aviation with Publisher Gil Speed, she took graduate business 
courses at Pepperdine University. Over the years, Ms. Speed streamlined the company to increase 
revenue and reduce costs, led the effort toward online distribution and created new marketing programs 
for large corporate subscribers. When SpeedNews Conferences emerged as influential forecasting 
and intelligence forums, Ms. Speed refined and expanded marketing strategies for the Commercial 
Aviation Suppliers Conferences and was instrumental in launching the Regional and Business Aviation, 
European Aviation and Defense Aerospace Conferences. SpeedNews was purchased in 2006 by Prism 
Media, now formally known as Penton Media, and is part of Penton’s Aviation Media Group.


