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SpeedNews’ conferences are designed for equipment manufacturers, 
marketing representatives, analysts and raw material suppliers. Aircraft 

and engine manufacturers will present status reports on their programs, 
and industry experts will offer delivery and retirement forecasts, review 
the financial status of airlines, and analyze the condition of the industry; 

maintenance and subcontractor issues will also be addressed.
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Stephen T. Rimmer, Executive Officer - Guggenheim Aviation Partners, LLC

Mr. Rimmer has been involved in worldwide aircraft and engine trading activities for 
nearly 30 years. He is the founder of Guggenheim Aviation Partners (GAP), and his 
responsibilities include overseeing acquisition efforts of new and used aircraft, and 
subsequent leasing and sales activities. GAP is an affiliate of Guggenheim Partners, 
LLC, a global diversified financial services firm. Mr. Rimmer began his aviation career 
in 1979 with British Aerospace, where he marketed and financed BAE civil aircraft 
products in the Australasia region. He gained lending and investment experience at 
Security Pacific National Bank in London, marketing financing packages to airlines 
and operating lessors and developing equity investments in aircraft transactions. After 
a brief time at Aviation Leasing Group, he became a partner at Curtis & Company, a 
specialist in arranging financing and remarketing commercial jet aircraft and engines. 
Curtis & Company established a commercial jet engine leasing company, Curtis Power 
Company, which was sold to General Electric in 2001.  Mr. Rimmer subsequently 
founded XS Aviation Ltd., an aircraft investment management and advisory company. 
He earned his bachelor’s degree in Business Studies from Lancashire University.

Colin Stuart, VP, Marketing  – Airbus
Mr. Stuart has managed the development and implementation of customer and 
product marketing activities and related marketing support services for the complete 
range of Airbus commercial products since 1996. He joined Airbus in 1979 in the 
technical marketing department after 13 years with British Aerospace in sales 
engineering for programs that included the BAC1-11, VC-10 and Concorde. When he 
left BAe, he was Sales Project Manager for the Concorde. Mr. Stuart studied under the 
British Aerospace undergraduate apprenticeship program before earning his degree in 
Aeronautical Engineering from Bath University.

James A. Haas, Director, 787 Product Marketing - Boeing Commercial Airplanes
Mr. Haas demonstrates to airlines how the 787 Dreamliner satisfies customer needs in technical, 
operational and economic areas. He leads efforts to bring airline customer input to the 787-
design team. Earlier, Mr. Haas supported sales campaigns of all Boeing models as Regional 
Director of Product Marketing, and he managed airplane performance and sales in the Asia-
Pacific region. He joined Boeing in 1979 as a design engineer in 757 aerodynamics, and he 
worked on product development for the 757 and 777 divisions. Mr. Haas earned his bachelor’s 
and master’s degrees in Aeronautical Engineering from Purdue University. 

Luiz Sergio Chiessi, VP, Market Intelligence - Airline Market – Embraer

Mr. Chiessi heads marketing, product and promotional strategies for the Embraer Commercial 
Aviation Aircraft Division. He joined the company in 1999 as a sales engineering manager. 
Prior to that, he spent 27 years with a major Brazilian airline, gaining extensive experience 
in a variety of areas, including flight operations engineering, crew scheduling, fleet planning, 
aircraft rotation, tariffs and pricing, sales channels development, code-sharing agreements, and 
commercial planning. Mr. Chiessi holds an Aeronautical Engineering undergraduate degree and 
a graduate degree in Transportation Sciences.
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Gary Scott, President, Aircraft Services & New Commercial Aircraft Program - Bombardier Aerospace

Gary R. Scott was appointed President, Aircraft Services and New Commercial Aircraft Program, 
Bombardier Aerospace, on February 17, 2006.  He first joined Bombardier on March 8, 2004 as 
President, New Commercial Aircraft Program.  Mr. Scott is a senior aerospace executive with 
more than 30 years experience in the industry.

Prior to joining Bombardier Aerospace, Mr. Scott was Group President, Civil Simulation and 
Training, at CAE, Inc., a world leader in commercial aviation training. He began his career with 
The Boeing Company in 1973, where he held several senior executive positions including Presi-
dent, FlightSafety Boeing Training International; Vice President Business Strategy and Finance, 
Commercial Aviation Services; Vice President and Chief Operating Officer, Boeing Enterprises; 
and Vice President and General Manager for the 737/757 programs. In this last capacity, he led 
Boeing’s largest single aisle commercial airplane division through the biggest production build-
up in the company’s history, including the launch of two major new programs, the 737 NG (Next 
Generation) and 757-300.

Born in Seattle, Washington, Mr. Scott earned his Bachelor of Arts in Business Administration 
at the University of Washington, his Masters in Business Administration at Seattle University, 
and he has completed the Executive Development Program, University of Illinois, as well as the 
Harvard Business School Advanced Management Program.

Alessandro Franzoni, Chief Executive Officer - Superjet International

Mr. Franzoni guarantees the integration of all research, development and technological 
demonstration, advanced and feasibility studies and engineering activities of 
Alenia Aeronautica. He has been responsible for definitions, development, testing, 
qualification, and certification activities for all Alenia Aeronautica products, including 
complex weapon systems. Under his leadership, Alenia Aeronautica designed and 
flew the first system Unmanned Air Vehicle (SKY-X), the first in Europe in its class 
of dimensions and complexity. Mr. Franzoni previously headed the Combat Aircraft 
Business Unit, one of the three military business units in Alenia Aeronautica S.p.A., 
which was spun off January 2002 from the Aeronautics Division of Alenia Aerospazio.

Kentaro Taki, Deputy General Manager, MRJ Project Office - Mitsubishi Heavy Industries

Kentaro Taki has been appointed to join the MRJ Project this February.  He is in charge 
of sales of MRJ in the United States.  

Before taking the current position, Mr. Taki has long and overall experiences in both 
overseas sales and overseas operation at Mitsubishi Heavy Industries, Ltd., leading 
Japanese manufacturer in various fields.

In 1975, he joined MHI after he had graduated from the University of Tokyo with a 
bachelor degree in Economics.

Mary Ellen Jones, Vice President, Commercial Engines Marketing - Pratt & Whitney

Ms. Jones leads marketing efforts for P&W’s commercial new engine and MRO 
businesses. Prior to assuming this role last summer, she led marketing and sales for 
the Engine Alliance, a joint venture between Pratt & Whitney and GE that provides 
the GP7200 engine for the Airbus A380. Mary Ellen previously spent three years in 
Toulouse directing P&W operations at Airbus headquarters.  She also held positions in 
Contracts and Public Relations area after starting her career with Pratt & Whitney as a 
government relation representative in Washington, DC. Ms. Jones has earned degree’s 
from Michigan State University and John Hopkins University, and lives in Connecticut 
with her husband and 11-year-old son. 
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Edmund S. Greenslet, President - ESG Aviation Services

Mr. Greenslet founded ESG in 1988 after 23 years as a security analyst covering the airline and 
aerospace industries for several New York brokerage firms. ESG provides consulting services to 
airlines, manufacturers, leasing companies, and institutional investors. The firm also publishes 
the Airline Monitor, providing statistics on airline fleet trends, developments and operations. In 
1989, he founded Airline Capital Associates with Donald Schenk. Mr. Greenslet graduated from 
Denver University with a bachelor’s degree in Business, and he studied Economics at Stanford 
University. He is a Chartered Financial Analyst and a member of the Airline Analysts Society, and 
the Society of Aerospace Analysts. 

Dr. Adam Pilarski, Senior Vice President – AVITAS

Dr. Pilarski oversees valuation and consulting services at AVITAS and is responsible for produc-
ing traffic forecasts, economic forecasts, statistical analyses, strategic planning, and airline 
industry issues. He joined the firm in 1997 after 17 years at Douglas Aircraft Company, where 
he was Chief Economist and Director of Strategic Planning. He was also editor and publisher of 
the annual Outlook publications. Dr. Pilarski has published more than 90 articles in professional 
and academic publications. His newest book, published in 2007 by Ashgate Publishing, is “Why 
Can’t We Make Money in Aviation?” Dr. Pilarski serves on Sage Electronics & Technology board 
of directors. He earned his Ph.D. in Economics from the University of Illinois.

Heidi Wood, Managing Director - Morgan Stanley

Ms. Wood is the Senior Equity Analyst in aerospace, defense and defense electronics, and 
she directs global equity sector coverage, coordinating with research teams in London and 
Singapore. She joined the securities firm in 1999 and became a Managing Director in 2005. At 
Morgan Stanley, Ms. Wood has consistently been ranked as a top aerospace analyst by such 
organizations as Institutional Investor, Global Institutional Investor, Greenwich Associates, the 
Wall Street Journal, and Bloomberg Magazine. In 2002, she served a presidential appointment 
on the Commission for the Future of the U.S. Aerospace Industry and was a co-chair on the 
Finance/Investment sub-committee. She is the President of the N.Y. Aerospace Analyst Society 
and a board member of the nonprofit Space Foundation. Ms. Wood is a graduate of Brown 
University.

Raymond Neidl, Senior Airline & Transportation Analyst - Calyon Securities

Mr. Neidl covers the airline and aerospace industries for Calyon Securities, a division of Credit 
Agricole S.A. Previously, he was an analyst with Blaylock & Partners, where he concentrated on 
airline/leisure companies and casinos. He was also a Managing Director and an equity research 
analyst for airline and airfreight industries at ABN-AMRO Securities, now part of ING Barings. He 
was involved with efforts in structured aircraft financing with the firm’s aviation and structured 
leasing groups. He has frequently been named by the Wall Street Journal and Forbes Magazine 
as “Best of the Best Analysts.” He is a member of the New York Society of Securities Analysts 
Airline Splinter Group. He also worked at American Airlines in various financial and planning po-
sitions. Mr. Neidl earned his bachelor’s degree from Albany State University, New York and holds 
an MBA from Pace University. 
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Tony Charaf, President - Delta Technical Operations

Mr. Charaf is responsible for all aspects of maintenance for Delta’s fleet. He joined Delta Air 
Lines in 1996 as Director of Engine Maintenance. He became Senior Vice President - Delta Air 
Logistics in September 2000, and a month later accepted his current job. Mr. Charaf began his 
aviation career in 1977 with Pacific Airmotive Corporation as a project engineer. He held several 
positions in engineering, production, operations and marketing. In 1989, he was named Vice 
President - Operations for Ryder Airline Services/Aviall. In 1993, he joined UNC, Inc. as vice 
President and General Manager of Pacific Airmotive Corporation, later becoming Vice President 
- International Marketing. Mr. Charaf earned his bachelor’s degree in Engineering and his 
master’s degree in Management from Northrop University. He also holds an A&P license.

Byron Callan, Analyst - Perella Weinberg Partners

Mr. Callan conducts equity research for Prudential Equity Group’s aerospace/defense sector.  He 
has been with the firm since 2005.  Prior to that, for the previous eight years, he was First Vice 
President at Merrill Lynch, where he covered the aerospace and defense stocks, and was Global 
Coordinator for this sector. He also spent nearly a decade at Prudential Securities, covering 
electronic warfare and engineering stocks. 

Mr. Callan’s research has been recognized by Institutional Investor magazine, where he was 
named a top-ranked analyst for 15 years.  He testified before Congress in 2000 and appeared 
on “Wall Street Week with Louis Rukyser” on three occasions.

Mr. Callan earned his BA with Special Honors from George Washington University and holds an 
MBA from Columbia University.

Andrew Magill - Director, Marketing - Boeing Commercial Airplanes

Mr. Magill directs marketing for Boeing commercial aircraft products and services, concentrating 
on market dynamics that drive airline industry evolution and requirements for aircrafts and 
services. He provides guidance to internal planning and product development, and supports 
market positioning and sales activities. Previously, he led the development team for the 
company’s long-term market outlook and customer requirements for commercial aircraft and 
airplane services. He also led the aircraft marketing team for the Americas region following post-
September 11, 2001 industry changes. Mr. Magill joined Boeing in 1988 as an engineer for the 
737 programs and later joined the 777-development team. He subsequently moved into roles 
working directly with airlines in configuring aircraft and defining future feature requirements. He 
joined the marketing organization in 1995. Mr. Magill holds a bachelor’s degree in Aeronautical 
Engineering from the University of Washington and an MBA from Seattle University.

Ian Gurekian, Vice President, Product Evaluation & Strategy - GECAS

Mr. Gurekian, who joined GECAS in 2003, is responsible for evaluating GECAS’ current and 
future asset portfolio of commercial aircraft from a strategic perspective as well as assessing the 
industry’s cyclical trends and overall health. Prior to joining GECAS, he spent four years at SH&E 
as a Senior Consultant in the Privatization and Restructuring Group. His unit was assigned 
exclusively to international efforts aimed at privatizing State-owned airlines. Mr. Gurekian earned 
a degree in International Business from Queen’s University in Kingston, Canada, and an MBA in 
Aviation Management from Montreal’s Concordia University in association with IATA.
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Laurent Rouaud, Vice President, Market Forecasts & Research – Airbus SAS

Mr. Rouaud accepted his current responsibilities in 2004. He started his aviation career 
in 1987 at McDonnell Douglas, Long Beach, as a Senior Airline Market Analyst in the 
Strategic Planning and Forecasting Department. He joined Airbus in Toulouse in 1991 
as Manager Market Planning in the Market Development Department, and in 1996 he 
was promoted to Senior Director Market Planning and Research for Airbus of North 
America. Mr. Rouaud holds master’s degrees in Engineering and Economics.

John F. Walsh, President - Walsh Aviation

Mr. Walsh founded Walsh Aviation in 1993 as a consulting service that specializes in 
forecasting the commercial and military aviation markets and identifying new business 
opportunities in the aerospace industry. He maintains a focus on the cyclical nature 
of the industry to provide his clients with an “early warning” or “wake-up call” by 
identifying major turning points in the marketplace. In his 30-year career, he was 
formerly Director of Market Research for UNC, Inc., and Director of Market Planning 
and Corporate Relations for Rohr Corp. Mr. Walsh is frequently quoted in such media 
outlets as the Wall Street Journal, Nightly Business Report, USA Today, World Airline 
News, and BBC Worldwide News Hour. He is a member of the Executive Council for 
Air Transportation Research International Forum (ATRIF) and a past president. He 
is also a member of the Committee on Aviation Economics and Forecasting for the 
Transportation Research Board and the aerospace member for the Conference of 
Business Economists. A graduate of Manhattan College, Columbia University, and 
UCLA, he holds master’s degrees in Civil Engineering and Business Administration. 

Richard Evans, Market Forecasting Manager, Civil Large Engine Group - Rolls-Royce

Mr. Evans is responsible for the Rolls-Royce Market Outlook and is an active participant in 
various forecasting forums. He began his career at Rolls-Royce in 1987, following graduation 
from Nottingham University with a degree in Mechanical Engineering. He was part of the 
inventory management group, specializing in spare part forecasts and inventory control. In 1994, 
he joined the Marketing Department of Rolls-Royce Commercial Engine Division as a Market 
Analyst.

Al Wang, Senior Manager, Forecasting & Market Planning - Pratt & Whitney

Mr. Wang currently serves as the head of forecasting and market planning for Pratt & Whitney 
and International Aero Engines. He previously served in strategic planning before heading to 
marketing as an airline analyst. Prior to joining Pratt & Whitney in 1993, he was Program Acquisi-
tion Manager for the Naval Air Systems Command. Mr. Wang earned his bachelor’s degree in 
Aeronautical Engineering and his MBA from the University of Virginia. 
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Dr. Kevin Michaels, Principal - AeroStrategy

Dr. Michaels founded his firm with David Stewart in 2001 to deliver strategic consulting services 
to a varied roster of global clients. He manages the North American office in Ann Arbor, MI. He 
has over 20 years experience in aviation, including a broad range of consulting expertise with 
leading aviation and aerospace companies throughout the world. He was previously a Principal 
with The Canaan Group and Director-Strategic Development with Rockwell Collins Government 
Systems. He began his career as a project engineer with Williams International.
Dr. Michaels holds a bachelor’s degree in Aerospace Engineering and an MBA from the 
University of Michigan. He earned his master’s degree and doctorate in International Relations 
from the London School of Economics.

Dr. Ronald Epstein - Senior Director, Equity Research - Merrill Lynch

Dr. Epstein researches aerospace/defense and multi-industrial companies with large aerospace 
components for Merrill Lynch. He joined the firm in 2001 as an industry analyst. Prior to that, he 
was a research scientist at the Applied Aerodynamics Technology Group at Boeing Phantom 
Works. During that period, he was also an adjunct faculty member in the Department of 
Mechanical Engineering at Washington University in St. Louis, where he taught courses on fluid 
dynamics and control systems. Dr. Epstein earned his undergraduate degree from Skidmore 
College. He completed his MBA from the Wharton School at the University of Pennsylvania and 
his doctorate in Mechanical Engineering from Duke University.

Rick Phillips, Managing Director - CIT Aerospace

Mr. Phillips leads the Aerospace/Defense/Government (ADG) group at Houlihan Lokey’s Los 
Angeles office. He has served as an adviser to numerous aerospace and defense companies 
in M&A transactions.  He is the founding publisher of the ADG Market Update and a frequently 
quoted authority on M&A activity in aerospace and defense. Prior to joining Houlihan Lokey, Mr. 
Phillips held positions at Hughes Electronics, TRW and the Jet Propulsion Laboratory.

Mr. Phillips has a BS in Applied Physics from Caltech. He conducted graduate studies in Solid-
state Electronics at the University of Southern California and earned his MBA from the Anderson 
Graduate School of Management at the University of California, Los Angeles, where he was a 
Williams Fellow and received the Weston Award in Finance.

Peter Scott, Vice President, Marketing & Corporate Development - Exostar

Mr. Scott, who joined Exostar in 2001, is responsible for the development and communication 
of business and solution strategies, corporate and product marketing, new opportunity 
development; and implementation of strategic partnership agreements. He led the strategic 
evaluation and selection of replacement technologies for Exostar’s major solution platforms in 
sourcing and supply chain management. Under Mr. Scott’s leadership, Exostar has received 
numerous awards for business growth and technology innovation including Deloitte’s 2006 
Technology Fast 500 and Manufacturing Business Technology Top 40 Emerging Vendors. Mr. 
Scott is a graduate of the University of Rochester and has an MBA from the Kellogg Graduate 
School of Management at Northwestern University. 
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Richard Aboulafia, Vice President, Analysis - Teal Group Corporation

Mr. Aboulafia manages consulting projects in the commercial and military aircraft 
field and analyzes broader defense and aerospace trends. He has advised numerous 
companies, including most prime and many second- and third-tier contractors in 
the United States, Europe and Asia. He also writes and edits Teal Group’s World 
Military and Civil Aircraft Briefing, a forecasting tool covering over 135 aircraft 
programs and markets. He is a prolific contributor on aviation and defense topics to 
such publications as Aviation Week and Space Technology, the Wall Street Journal, 
Financial Times, Military Technology, Avmark Aviation Economist, and Jane’s 
Intelligence Review. He has a regular column in AIAA’s Aerospace America. He is 
frequently quoted by major news organizations. He presents a yearly lecture to the 
National Defense University/Industrial College of the Armed Forces and has served 
as an expert witness in aerospace markets. Before joining Teal Group in 1990, Mr. 
Aboulafia analyzed the jet engine market at Jane’s Information Group, served as 
an aerospace industry consultant for an international trade advisory company and 
supported research projects at the Brookings Institution. He has a master’s degree in 
War Studies from King’s College, University of London and a bachelor’s degree from 
George Washington University. 

Luc Beaudoin, Vice President, Aerospace - The Everest Group

Mr. Beaudoin provides high level counseling to board members and senior executives 
of companies desiring to offshore operations in Mexico. He is also an aerospace 
engineer with a 23-year career at Bombardier Aerospace.  During those years, Luc 
held a wide array of positions in Engineering, Manufacturing, Logistics, Program 
Management, Strategy and Business Development. This allowed him to gain 
significant expertise in manufacturing activities and support of aerospace products.

Joanna Speed, Director, Conferences - SpeedNews

When Gil and Ann Speed launched the aviation industry’s most innovative newsletter 
in their living room in 1979, they recruited their two young daughters for the production 
staff. Like many children of company founders, Ms. Speed put off joining the family 
business. But a few years after college, in 1993, she acquiesced, putting to use her 
degree from Cal Poly State University and her focus on business and marketing. As 
SpeedNews Business Manager, Ms. Speed contributed her organizational abilities. 
While beginning her informal education in commercial aviation with Publisher Gil 
Speed, she took graduate business courses at Pepperdine University. Over the 
years, Ms. Speed streamlined the company to increase revenue and reduce costs, 
led the effort toward online distribution and created new marketing programs for 
large corporate subscribers. When SpeedNews Conferences emerged as influential 
forecasting and intelligence forums, Ms. Speed refined and expanded marketing 
strategies for the Commercial Aviation Suppliers Conferences and was instrumental 
in launching the Regional and Business Aviation, European Aviation and Defense 
Aerospace Conferences. SpeedNews was purchased in 2006 by Prism Media, now 
formally known as Penton Media, and is part of Penton’s Aviation Media Group.
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